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Should	  you	  get	  on	  the	  local	  	  
social	  media	  bandwagon?	  

Presented	  by	  Drew	  McLellan	  

Where	  are	  we	  at	  today?	  
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Monitoring/Listening	  
Emailing	  customers	  regularly	  

Facebook	  fan	  page	  
Twee@ng	  

Text	  messaging	  
YouTube	  channel	  

Groupon	  
Loca@on	  based	  

QR	  codes	  
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“I	  don’t	  have	  a	  lot	  of	  @me	  or	  money	  to	  
spend	  on	  marke@ng.	  	  I	  keep	  hearing	  
about	  social	  media	  but	  does	  it	  really	  
work?	  	  It	  seems	  shallow	  and	  
well….stupid.	  

Who’s	  got	  @me	  to	  manage	  all	  this?”	  
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Just	  the	  facts	  

Who	  is	  really	  using	  social	  media?	  
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Is	  it	  making	  the	  register	  ring?	  
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Times	  have	  changed…	  

…but	  has	  your	  marke@ng?	  
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Customer	  shiBs	  

17	  
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66%  
PERCENTAGE OF 

BRAND TOUCHPOINTS 
NOW GENERATED BY 

CUSTOMERS 
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People	  are	  the	  “new”	  media:	  
Which	  is	  why	  the	  grocery	  industry	  must	  get	  social	  



8/27/11	  

12	  

The	  good	  old	  days	  on	  steroids!	  

73%	  of	  consumer	  decisions	  are	  primarily	  influenced	  by	  word	  of	  mouth.	  
McKinsey	  2009	  
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90%	  of	  customers	  iden@fy	  word	  of	  mouth	  as	  the	  best,	  most	  reliable	  and	  
trustworthy	  source	  about	  ideas	  and	  informa@on	  on	  products	  and	  services.	  	  

NOP	  World	  
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You	  simply	  cannot	  ignore	  the	  giant	  in	  the	  room	  
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Facebook…	  

More	  than	  600	  million	  users	  

50%	  of	  users	  log	  on	  every	  day	  

Fastest	  growing	  demographic	  is	  55+	  

Biggest	  demographic	  is	  35-‐44	  

She	  is	  your	  customer	  
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48%	  of	  18-‐34	  
year	  olds	  log	  

into	  FB	  as	  soon	  
as	  they	  get	  up.	  	  	  

28%	  before	  they	  
leave	  their	  bed.	  

1. Why	  wouldn’t	  I	  want	  to	  be	  where	  my	  customer	  is?	  
2. What	  do	  they	  need/want	  to	  know	  on	  a	  regular	  basis?	  
3. What	  could	  I	  do/ask	  to	  get	  them	  talking?	  
4.  How	  could	  I	  involve	  partners/vendors?	  
5. What	  could	  I	  get	  them	  to	  share	  with	  their	  friends?	  

Your	  customers	  are	  on	  
Facebook	  every	  day	  
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By	  2013	  —	  50%	  of	  web	  traffic	  will	  
come	  from	  mobile	  devices.	  

By	  2020	  –	  the	  #1	  way	  to	  access	  the	  
web	  will	  be	  a	  mobile	  device.	  

91%	  of	  mobile	  users	  consume	  social	  
media	  on	  their	  mobile	  device.	  

The	  US	  popula[on	  is	  approx.	  311+	  
million.	  1	  in	  2	  Americans	  will	  have	  a	  
smart	  phone	  by	  end	  of	  2011.	  
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Mobile	  devices	  have	  replaced	  cameras	  for	  
44%	  of	  consumers	  (CAMERAS)	  

Mobile	  money	  payments	  will	  generate	  $86.1	  
billion	  in	  revenue	  in	  2011	  and	  will	  reach	  $1	  
trillion	  by	  2015.	  	  (MONEY)	  

QR	  code	  usage	  in	  2010	  grew	  1200%	  	  
(INTERACTIVE)	  

The	  #	  of	  mobile	  web	  searches	  has	  quadrupled	  
in	  the	  past	  12	  months	  (COMPUTERS)	  

Mobile	  as	  the	  EVERYTHING	  

1.  How	  could	  I	  u[lize	  text	  messaging?	  	  What	  would	  be	  valuable	  
enough	  to	  get	  customers	  to	  share	  their	  cell	  numbers?	  

2. My	  customers	  carry	  their	  “camera”	  with	  them	  24/7.	  	  How	  
could	  I	  use	  that	  in	  my	  marke[ng?	  

3. Where/how	  would	  QR	  codes	  make	  my	  customers’	  day	  easier/
beker?	  

Mobile	  as	  the	  
everything	  
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Loca@on	  
Loca@on	  
Loca@on	  

Sharing	  
Reviewing	  
Rewards	  
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How	  can	  we	  be	  an	  “in”	  loca@on?	  

1.  How	  could	  we	  reward	  people	  for	  checking	  into	  Foursquare,	  
Gowalla	  and/or	  Facebook?	  

2.  Can	  I	  encourage	  good	  [ps/reviews?	  
3.  Can	  I	  [e	  loca[on	  marke[ng	  to	  some	  of	  my	  other	  efforts	  

(special	  sales	  etc)	  
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You	  oughta	  
be	  in	  pictures	  
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#2	  search	  engine	  behind	  Google	  
Mul[media	  strong	  –	  SEO	  
Very	  sharable	  
Easy,	  cheap	  to	  do	  

Video	  is	  not	  to	  be	  forgoden	  

1. What	  could	  we	  show	  beker	  than	  tell?	  
2.  How	  could	  we	  put	  the	  spotlight	  on	  our	  employees	  or	  

customers?	  
3. What	  would	  be	  worthy	  of	  sharing?	  



8/27/11	  

26	  

• Go	  slowly….	  you	  don’t	  have	  to	  tackle	  it	  all	  at	  once	  
• Don’t	  fall	  for	  the	  “custom”	  social	  networks	  
• Do	  not	  start,	  stop	  and	  start	  
• Get	  some	  help	  on	  the	  front	  end	  with	  the	  strategy	  
• Experiment	  
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People	  are	  the	  “new”	  media:	  
Which	  is	  why	  the	  grocery	  industry	  must	  get	  social	  

She	  is	  your	  customer	  
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www.drewsmarke[ngminute.com/MOGrocer	  
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