Should you get on the local
social media bandwagon?

Presented by Drew McLellan
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Where are we at today?

15

8/27/11



Monitoring/Listening
Emailing customers regularly
Facebook fan page
Tweeting
Text messaging
YouTube channel
Groupon
Location based
QR codes

“l don’t have a lot of time or money to
spend on marketing. | keep hearing
about social media but does it really
work? It seems shallow and
well....stupid.

Who's got time to manage all this?”
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Who is really using social media?




Nearly 2/3 of US Internet users
regularly use a social network.

63.7%
60.1%

52.3%

2009 2010 2011

One third of US consumers
spend >3 hours online every day.

180+ MINUTES 35%
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US Internet users spend 3x more
minutes on blogs & social networks
than on email.

VIDEOS/MOVIES
PORTALS
EMAIL

ONLINE GAMES

SOCIAL NETWORKS/
BLOGS

Regardless of age,
we’re social networking.

90%
81% 82%
72%
58%
52%
I I ]

12-17Y0  18-24YO 25-34YO 35-44Y0 45-54YO  55-64 YO 65+

US SOCIAL NETWORK USER PENETRATION BY AGE
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57% of SMBs say social media
IS beneficial to their business.

VERY

50 NOT USE BENEFICIAL
33% 27%
/ SOMEWHAT
NOT VERY BENEFICIAL

More than 1/2 of US SMBs say social
media sites play an important role in
active sales.

“HOW IMPORTANT IS SOCIAL MEDIA
IN SEEKING OUT POTENTIAL
NEW CUSTOMERS/CLIENTS ?”
VERY
IMPORTANT

15%

\ NOT IMPORTANT
47%

SOMEWHAT
IMPORTANT
38%
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63% of companies using social media
say it has increased marketing
effectiveness —among other benefits.

INcReasING EFFECTIVENESS OF MARKETING  [IIIENIEGEGGE 3%

INCREASING CUSTOMER SATISFACTION 50%
REDUCING MARKETING COSTS 45%
REDUCING SUPPORT COSTS 35%

REDUCING TIME TO MARKET FOR PRODUCTS/ 26%
b

SERVICES
INCREASING PRODUCT/SERVICE INNOVATION 24%
INCREASING REVENUE 24%

Times have changed...

...but has your marketing?
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Customer shifts

1950 1960 1970 1980 1990 2000 2010
% OF PEOPLE % DECLINE IN TECH % OF DIRECT MAIL

WHO SKIPTV ADS TRADE SHOW SPENDING NEVER OPENED

86 46 44
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66%

PERCENTAGE OF

BRAND TOUCHPOINTS

NOW GENERATED BY
CUSTOMERS = S
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Inbound marketing costs 62% less
per lead than traditional, outbound marketing.

OUTBOUND:
AVG COST/LEAD: $373

R
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INBOUND:
AVG COST/LEAD: $143
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Inbound marketing tactics
don’t just generate leads.
They generate revenue.

‘OUR COMPANY HAS ACQUIRED
A CUSTOMER THROUGH THIS CHANNEL

57% 57
48%
42%
COMPANY BLOG LINKEDIN FACEBOOK TWITTER

Which is why the grocery industry must get socia
i | 1t
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73% of consumer decisions are primarily qﬂugnced by word of mouth.

McKinsey 2009
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90% of customers identify word of mouth as the best, most reliable and

trustworthy source about ideas and information on products and services.
NOP World
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CLICKING ON LINKS BY SHARING CHANNEL

Other

(Bookmarking
Blogs, etc)

34%

Facebook

38%

Twitter Email

17%

Sharing is 31% of 6]
site referral trafficl '
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Social media conversations
actively influence purchases.

ON SOCIAL MEDIA, | AM MOST INFLUENCED BY.. "

38%
35%
26%

FRIENDS PEOPLE LIKE EXPERTS ONLINE BRANDS RETAILERS  INFLUENTIAL
FRIENDS BLOGGERS
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Broadcast Yourself™

You simply cannot ignore the giant in the room
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1 out of every
8 minutes

online is spent on Facebook.

93% of US adult Internet
users are on Facebook.

164 Million

US INTERNET USERS 152 Million
US FACEBOOK USERS

8/27/11
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Facebook...

More than 600 million users
50% of users log on every day
astest growing demographic is 55+

Biggest demographic is 35-44

She is your customer

8/27/11
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48% of 18-34
year olds log
into FB as soon
as they get up.

28% before they
leave their bed.

Your customers are on
Facebook every day

©

1. Why wouldn’t | want to be where my customer is?

2. What do they need/want to know on a regular basis?
3. What could | do/ask to get them talking?

4. How could | involve partners/vendors?

5. What could | get them to share with their friends?
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About

Official page for Greenlife
Grocery store in Asheville, NC.

3,097

like this

122
were here
Likes See All

Whole Foods
Market Durham

Homeward Bound
of Asheville

_- Brasstown Beef

MEWARD BOUN

Search

Greenlife Grocery | like

Food/Grocery - Asheville, North Carolina

095 2AY AL

e casewine
RGANIC s coms LI,
ANTALOL i

Wall Greenlife Grocery - Everyone (Top Posts) v

I

Ureenllle  Greenlife Grocery

Broo will be having a party in the store! Come by for samples and swag 3-
7 today!

1 2 people like this.
Greenlife Grocery They are also bringing live jazz music

around Spm, come check it out!
17 hours ago

Greenlife Grocery added a new photo.

Wall Photos

a

!

@1

& Valli Smith likes this.

22 Greenlife Grocery Broo will be having a party in the store!
Sy Come by for samples and swag 3-7 today!
16 hours ago

Greenlife Grocery

interested in a local tour of greenlife? free samples, goodie bags and
= “ﬁ coupons? laura.vincent@wholefoods.com to sign up for Tues Aug 30 2pm

Is! Profile  Account v
Create a Page

Recommend This Place

Help your friends discover great
places to visit by recommending
= % Greenlife Grocery.

Write a recommendation..

Duplicate Places

Help improve Facebook Places. Which of
the following are the same place as
Greenlife Grocery?

o

4

Whole Foods Market -
Greenlife Grocery Asheville

via SCVNGR
1 was here - 0 likes

Friends' Events See All

Social Health Summit (SXSH)
Monday, September 19, 8:30am

5:30pm
Event Invitations. See All

L]

RSVP: Yes - No - Maybe

LIGHT THE NIGHT WALK ~ Taking

step..
¥ A er - @GreenlifeAVL on Twitter Saturday, October 8, 5:30pm-
8:300m 28 Chae o0

By 2013 — 50% of web traffic will
come from mobile devices.

By 2020 — the #1 way to access the
web will be a mobile device.

91% of mobile users consume social
media on their mobile device.

The US population is approx. 311+
million. 1 in 2 Americans will have a
smart phone by end of 2011.

8/27/11
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Mobile as the EVERYTHING

Mobile devices have replaced cameras for
44% of consumers (CAMERAS)

Mobile money payments will generate $86.1
billion in revenue in 2011 and will reach $1
trillion by 2015. (MONEY)

QR code usage in 2010 grew 1200%
(INTERACTIVE)

The # of mobile web searches has quadrupled
in the past 12 months (COMPUTERS)

Mobile as the
/ everything

1. How could | utilize text messaging? What would be valuable
enough to get customers to share their cell numbers?

2. My customers carry their “camera” with them 24/7. How
could I use that in my marketing?

3. Where/how would QR codes make my customers’ day easier/
better?

8/27/11
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OF yOour documents

YOu Can Ao Wse the cose's permalirk,
OF COpy-paste the folloning HTML Code

8/27/11
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How can we be an “in” location?

1. How could we reward people for checking into Foursquare,
Gowalla and/or Facebook?

2. Can | encourage good tips/reviews?

3. Can | tie location marketing to some of my other efforts
(special sales etc)

Register your foursquare account with your ﬂ
to unlock coupon® savings on some of your favorite PepsiCo products!

VIIIIS Foursquare Rewards
Your grocery shopping at Vons just 9ot mare socal! Sign up now and you will automaticaly -
e specidl rewards based on your Foursquare badges and ways you explore your Oty on Foursquare | GET A FREE'*
~pack of (Z2E 8 4ez cans or
Sign up in 2 easy steps: d-pack of Z2E 8.4az cans 0
1202 bottles after your first
1. Enter your VonsClub Card number: l ] purchase when you sign-up!
Don't have a ¥ O Card?

2. Connect to your Foursquare account:

@ connggg

Don't have 3 Foursquare account

Yes, awtomatically check me in te Vons on Foursguave when I make » purchace and swipe my

Yes, avtomatically send a “showt™ to my Fowsquave friends when I unfock & reward. : C eC |n
: o e e e @ save big!
p <= your Fouraquare accow j g

8/27/11
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Drew in Willard, Mo | Notifications ] | Apps | Help | Settings | Log Out

foursquare

Me | History | Badges | Stats @ Friends | Manager Tools Search places, people and tips I

YOUR CHECK-INS ~ TOTAL PEOPLE = TOTAL CHECK-INS

E] Fry's Food Stores 0 317 1,028

- E Paim Ln 2
7770 E Mcdowell Rd ( E Granada Rd a
Gl
Y

L
(480) 941-4088 e Cottgado Ra
S o\ - —
B [ \ v Chris B. ()
3 t ) o9 7 16 checkins \_/
A EMDowel Ry~ @ ¢ { % o
, FOVERED EY List=g L4 A 1 List
</> : rs on I
GOOSIQ Map data ébﬂ%ggalgv- Terms of Use: e s
Categories: Grocery Store aruekne
edit Created by Cassandra K.

Tags: untagged

Edit Venue | Please read our Superuser Guidelines Do you manage this venue? Claim here.

Tips POPULAR  RECENT

‘ v,

Example: Order the burger and ask for the secret sauce! é E

You oughta
be in pictures

(1 Tube

Broadcast Yourself™

8/27/11
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(11 Tube.

Broadcast Yourself™

#2 search engine behind Google
Multimedia strong — SEO

Very sharable

Easy, cheap to do

. Video is not to be forgotten

4

1. What could we show better than tell?

2. How could we put the spotlight on our employees or
customers?

3. What would be worthy of sharing?

25
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You Tuhe | Searcn‘ Browse = Movies Upload Create Account ~ Sign In
73 .
Lunds and BYCMY'S g (o
E—C

Date Added | Most Viewed ¥ | Top Rated

"Mealtime Hero"
Byerly's Grocery Store
12,642 views - 1 year ago

Brining A Turkey
6,740 views - 2 years ago

Roasting A Turkey
4,130 views - 2 years ago

Lunds and Byerly's
Seared Tuna with
3,417 views - 2 years ago

Info Favorite Share Flag Lunds and Byerly's
Strip Steaks with
: N 2,429 views - 2 years ago
"Mealtime Hero" Byerly's Grocery Store Musical G Like | |

From: LundsandByerlys | Apr 2, 2010 | 12,642 views

Unsuspecting shoppers at the Byerly's in Golden Valley, Minnesota were treated to a surprise on April 1, 2010, when
performers from the University of Minnesota University Opera Theatre broke out in song.

Lunds and Byerly's
Cornmeal Crusted
2,277 views - 2 years ago

The surprise began when the soundtrack to Fredrick Weatherly's "Danny Boy” began playing and embedded "... (more Info)

View comments, related videos, and more .
Lunds and Byerly's '

Pan Seared Mahi Mahi

*Go slowly.... you don’t have to tackle it all at once
*Don’t fall for the “custom” social networks

*Do not start, stop and start

*Get some help on the front end with the strategy
*Experiment

8/27/11
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She is your customer
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Create a love affair with your customer. Q')

HOME ABOUT DREW SPEAKING WORKWITHUS NEWSLETTER BLOGROLL CONTACT

MOGrocer EMAIL & RSS SUBSCRIPTION

Saturday’s presentation on social media: Tosubscribe via emall, enter your emall:

Subscribe
Download presentation here Delivered by FeedBurner

To get the RSS feed, click the button below:
What is RS§S?

Link to Social Media Video: 7897 readers

EYV FEEOEURNER

Click to view here

CONNECT WITH DREW

Link to Social Media/Grocery chart: t n E ﬁ

Click to view here

DOWNLOAD DREW’S APP

DOWNLOAD DREW'S IPHONE/DROID APP AND
CARRY A LITTLE DREW IN YOUR POCKET!
Enjoy exclusive podcasts, Marketing Minute and

land more.

Link to Social Media Policy Examples:

www.drewsmarketingminut
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McLELLAN MARKETING GROUP
Where strategy and passion collide*
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